CC is described in terms of the goals of the participants and CS.
(2) Let A know that B's wish %o de D is lower than required for doing it.
(3) Let the P-parametme A wan±s to change be B's wlsh to do D (which needs increasing). This is the immediate goal G i of the strategy.
(4) P-parametres "assossmen±" and "knowledge" can be influenced d~rectly by such communlcative acts as "giving information", "explanation", "substantiation". In order to achieve the goal G 1 A has therefore either to choose a CA from a given ~ list or determlne a new P-parametre (which, in its turn, determined a new communicative stra±egy which is par% of 'the initial CS) and mare up the next turn-ta~ing.
